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Every thesis creates an antithesis — what comes next?
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Generate possible scenarios
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> Risk Assessment

> Strategic Planning
» Project Managem.
» Personal Advice

» Mediation, SDD

> Innovation (TRIZ,

Blue Ocean)

> Marketing Narrativ.

1-A2-A3-A4-A1-T2-1T3-T4: 0.4
-A2-A3-T4: 0.3
-13-T4-A2: 0.3
-T4-A2-A3: 0.2
-A2-A3-A4: 0.2
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